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Course Description:  

This course takes students through a critical study of the production and consumption of mass media, including television, radio, books, film, newspapers, advertising and the Internet. They also examine the economic and social organization of mass media, the growth of new media technologies, and the relationship between media and the public. Required for journalism majors at the University of Oregon.

Course Objectives:
•
Define mass media.

•
Explain the influence of government regulations on media and media ownership.

•
Foster an understanding of the effects of advertising in our culture and in other cultures.

•
Promote media literacy.

Student Learning Outcomes:
Upon successful completion of this course, students should be able to:
1.   Define what makes up the mass media. 

2.   Evaluate the impact of corporate ownership.
3.   Examine current events related to the media, and in doing so, analyze the power of the media in our culture.

4.   Compare and contrast the differences between various media and evaluate each one’s unique impact on our society and in other countries.

5.   Summarize the impact of advertising and its significance.

6. Write about media in culture after viewing film, television and Internet content. 
7. Evaluate the impact of new media, such as the Internet, on old media, such as books, magazines and newspapers.
8. Demonstrate an understanding of basic media laws, including libel, copyright and fair use.

Length of Course:
44 lecture hours

Grading Method:
Letter grade (A-F) or Pass/No Pass
Prerequisites:

None

Recommended:
Pass RD-090 or placement in RD-115; pass WR-095 or placement in WR-121.
Required Text:
The Media of Mass Communication, 8th Ed. by John Vivian.
Major Topic Outline:  

1. Mass media defined

2. Books

3. Newspapers

4. Magazines

5. Radio

6. Music

7. Television

8. Advertising

9. Internet
10. Government regulation

